* 2019 reappraisal complete

* Hotel, rental unit-sales among those spur-
ring increase

* Assessor: Biggest rise in 10 years

By KATHARHYNN HEIDELBERG

KATHARHYNNH@MONTROSEPRESS.COM

It’s not the biggest jump Montrose County property
valuations have seen — but it’s quite a climb.

The market data used to set property valuations show
strong sales in commercial and residential properties,
and vacant land, leading to valuation increases between
10 and 30 percent, depending on property type.

“It’s definitely one of the larger increases we've had,”
Montrose County Assessor Brad Hughes said Tuesday.
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Going up: Property valuations soar

Hughes’ office began mailing out notice of revalua-
tions today.

By law, assessors conduct revaluation of properties
every two years, based on appraisal dates and market
data collection periods set by the Legislature. Assessed
values — the market value multiplied by the assess-
ment rate — are used with applicable mill levies to de-
termine property tax. The assessor’s role is to establish
valuations.

The current revaluations are based on the June 30,
2018 level of value and were set by using market sales
data from Jan. 1, 2017 - June 30, 2018.

These valuations will be used for tax years 2019 and
2020. Taxes for those years are payable in 2020 and
2021.

Vacant land valuations increased 20 percent overall,

with vacant lands within city limits rising by about 25
percent. Residential improved properties, including
multi-family housing and rentals, saw valuations rise by
15 to 30 percent, while commercial and industrial prop-
erties fluctuated between a 10-percent rise on the low
end and a 25-percent increase on the high end.

“It depends on the class of property;” Hughes said.
“We did have some sales at this time. I know hotel/mo-
tel (sales) increased substantially”

Within the revaluation period, four hotels sold, indi-
cating a strong market for these types of properties.

“We set our valuations based on sales activity; there-
fore, these lodging properties did increase based on
those sales,” Hughes said.
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What it takes for a
successful chamber

Mike Johnston speaks in the living room of Montrose County Democratic Party chair Kevin Kuns Monday evening. About
50 people packed into the room. (Justin Tubbs/ Montrose Daily Press)

Senate candidate wants to focus
on issues, not Trump and Gardner

¢ Johnston wants zero
emissions by 2040

* Also public option for
healthcare

* Wants to focus on how
to build country

By Justin TusBs

JUSTINT@MONTROSEPRESS.COM

Mike Johnston wants to be the
next Colorado U.S. senator.

The 44-year-old former state leg-
islator ran in the 2018 Democratic
gubernatorial primary against
eventual governor Jared Polis. He
is one of many in a crowded race
to try to unseat Republican Cory
Gardner, who has been U.S. sena-
tor since 2015.

And though the election is more
than a year away, more than 50
people showed up to a get-togeth-
er at Montrose Democratic Party

chair Kevin Kuns’ home Monday
evening to meet Johnston and hear
about his policies.

At first glance, it might be dif-
ficult to see what sets him apart
from other candidates. Like many
Democrats, he is for an easier
pathway to citizenship for immi-
grants, tough on carbon emis-
sions and wants to see schools
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It’s been more than a
week since the Montrose
Chamber of Commerce
announced it would close
its doors for good, effective
May 24, and to some, it’s
still a shock. A Montrose
without a chamber of com-
merce is something busi-
ness owners haven’t seen in
130 years.

Montrose Chamber
Executive Director Juliet
Carr cited a decline in
membership as a reason
for the closing as well as
a decline in success for
chambers of commerce in
general.

At least one business
owner thinks it’s just a sign
of changing times.

“The value just wasn’t
there,” said Scott Stryker,
owner of Stryker &
Company, a construction
contracting business in
Montrose. “Twenty years
ago, it was there. But tech-
nology has changed things.
It’s just a sign of the times,
and everybody just has to
adjust to the new normal.
It will be tough to replace,
but I think something else
will be there to replace it”

Grand Junction Area
Chamber President and
CEO Diane Schwenke
doesn’t think there’s any-
thing to suggest chambers
of commerce are losing
relevance.

“In our view, there’s
no truth to that,” she
said. “Our chamber has
been around since 1884.
Generations have come
and gone, and we're still
here”

She believes if a chamber
of commerce is promoting
economic growth and is
able to show how it’s pro-
moting that growth, it will
remain relevant.

From a practical stand-
point, chambers of com-
merce go to battle with
government entities for
businesses. They fight laws
and rules that may not
benefit commerce, and
they advocate on behalf
of businesses with gov-
ernment — local, state
and sometimes federal,
Schwenke said.

“One (example) is our
city is looking at imposing
increased impact fees,” she
said. “We look at what that
means for businesses.”

She said the chamber will
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